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TEAM HALDO Tea_m Halo is
EXFERIEMCE THE REVOLUTION. na“ona”y re-

nowned with
their work in downtowns and with
small businesses. America’s Main
Street Marketing Experts, Marianna
Hayes and Andy Chapman, train
small business with there contem-
porary techniques, that work.

What does this mean to you?
The DDA is proud to announce that
Halo will be conducting seminars in
Imlay City on October 7th and in Al-
mont on October 8th. Businesses
located in the Aimont and Imiay City
DDA Districts are welcome to attend
BOTH seminars for FREE! It has
been determined that each DDA
business can bring one or two repre-

D on\tHusit

sentatives per store front. If you are
interested in sending an additional
rep please contact your DDA.

We are asking that you register by
the Early Bird date of Friday, Sep-
tember 11. This will guarantee you a
seat. After the Early Bird registration
date, tickets will be for sale to busi-
nesses or individuals outside of
both DDA Districts. While DDA busi-
nesses can register after September
11, seats are not guaranteed.

While Team Halo is here on October
8, they will be conducting mini-
consultations in five DDA busi-
nesses. The DDA is going to distrib-
ute these in two ways. On the appli-
cation below, please mark the line if
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you are interested in receiving a
FREE mini-consultation. The DDA
Board will randomly select a couple
of businesses in a drawing. Coming
shortly will be an application that
businesses can submit. The other
mini-consultations will be given out
based on their application informa-
tion. If you are interested in learn-
ing more about Team Halo, visit
their website at:
www.halobusiness.com.

Be sure to watch for more informa-
tion about Halo coming to Almont on
www.almontdda.com. Please re-
member you must register to guar-
antee your seat!

Early Bird Registration

Business Name:

Contact Person:

TEAM HALDO

Address:

EXPERIENCE THE REVOLUTION.

Phone:

Email:

Signh me up for the chance to win a free mini-consultation. (Please check on the line)

In the line next to each seminar & topic, please indicate if you will be bringing one or two people with you.

Wednesday, October 7, Reception at 6:30 p.m. Seminar at 7 p.m. in Imlay City, Location TBD

The Key to Small Business Success... Customer Retention

Thursday, October 8, Reception at 6:30 p.m. Seminar at 7 p.m. in Almont, Location TBD

How to Make Cash Registers Ring in a Down Economy: Marketing Tactics that Work Right Now
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Why Get a Website Now?

You have your own business and have done well so far. Why consider adding the complication of a website to your marketing mix?
An Internet Presence Is Expected

Today’s consumers look to the Internet for information. They will try a web search before going to the yellow or white pages. To this ever-growing
segment of population, if you do not have a website, you are invisible.

A Website Gives Your Company the Opportunity to Sell

A well thought out website can ultimately save you money by pre-selling your potential customers. They will contact you already knowing what ser-
vices you offer, any specials you are currently running, your location and hours of business. By “selling”, we’re not talking about e-commerce, or
taking credit cards online, just simply offering information about your products and or services.

A Website is Affordable to Your Budget

Technology on the Internet changes fast — and this is a good thing for today’s small businesses. The cost for having a website can be far less than
the cost of advertising in phone books and other printed publications. Today’s websites are affordable and easier to create, and often, you can easily
make changes yourself, even if you are non-technical. (If you can type, you can update your website)

A Tough Economy Requires New Strategies

Both businesses and consumers are cutting back in order to get though these difficult economic times. Reducing expenses and spending your mar-
keting dollars wisely are both important for businesses to survive. Expanding or creating your Internet presence helps you to reach new prospects in
a cost-effective way. Article submitted by: Paul Braun, AccuNet Web Services

AccuNet Web Services designed and maintains the Almont DDA website.

B1Z NEWZ—WELCOME TO ALMONT!

Sherri’s Barber Shop  Sherri Rodgers, Owner Village Deli Fred Fischer, Owner
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125 N. Main Street
Gear Master Inc. Jerry Stroud, David Terry
Keith Caulkins—Owners
7481 Research Drive

Movie Stop 880 Van Dyke

White Dragon Martial Arts

P

126 N. Main Street

Jeremy Miller, Owner
110 S. Main Street
(behind Fishy Business)

lease support vour local business owners!

Almont Area Chamber of Commerce
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Please visit www.AlmontChamber.com
Your Community Chamber is working hard for you!

Co-Sponsor: Team HALO Business Seminar Series

WAKE UP WITH ALMONT !
Join us on the second Thursday of each month
for a breakfast filled with informative speakers,
door prizes and unlimited networking opportuni-
ties. This event takes place from 7:30 —8:30 am
and is held at the Almont Lions Hall at 222 Wa-
ter Street. Admission is $5/person.
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CALENDAR OF EVENTS

August:
6  Concerts in the Park
13 Concerts in the Park

Almont Farmers Market
Saturdays: 10-2
May 16, 23 and 30
July 11-October, weather permitting
www.almontfarmersmarket.com

September:
25 & 26 Almont Heritage Festival
Almont Flea Market
October: M Slilnday;: 5_4 b
3&4  Country Heritage Color Tour ay throug ctober
7 &8  Team Halo Marketing Seminars
for consumers and merchants =
Leap/Ngo.co QUESTIONS?  COMMENTS?

Networking ulility

LeapNgo is a great new way
to promote your business!
This exciting new company,
founded by Almont resident,
John Glisman, has taken off
across the re%ion and is gath-
ering national attention.

LeapNgo combines social
networking with business
networking and can help
drive customers to your web-
site. Social networﬁin has
become one of the fastest and
most cost effective ways to
extend your influence among
friends and family.

Word of mouth is the strong-
est marketing tool you can

NAME:

have. Staying connected to
our customers keeps them
informed and interested; plus
it puts your company within
one degree of their network,
making LeapNgo your online
referral base. %early 100
million people in the U.S.
alone use social networking

daily.

The cost to host a busirlless

age on LeapNgo is on
}59%99 / mon‘?h. gLeapNg}(I) will
donate 50% of the annual
business sign up fee to the
Almont D%A or business

romotion activities. Type:

001571 in the referral box
to take advantage of this spe-

cial offer. This donation
to the Almont DDA will
promote the Almont com-
munity, and also serves as
a tax write off for your

business.

Questions? Contact:
John Glisman
jaglisan(@leapngo.com
248-535-9277

Or look on the DDA
website for additional

information.

YES! Please contact me regarding ways | can become involved in Downtown Almont.

BUSINESS NAME

SUGGESTIONS? THE
DDA woOuLD LOVE TO
HEAR FROM YOU!

@”"f?‘
~"

798-8125
Tues—Thurs
9:00-3:00

ADDRESS:

PHONE NUMBER:

I’'m interested in volunteering for the following:

R

O Special Events/Programming [ Marketing/Newsletter
[0 Downtown Beautification Committee [1 General Volunteer Opportunities
Please return to: Almont DDA, P.O. Box 226, 134 N. Main St., Aimont, Ml 48003
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DDA Poard Meetings

Meetings are held at7:00 p-m.
at the Almont \/i”age Olcxcices
817 N. Main Street

Julg 22 January 27
August 26 Fcbruarg 24
SCPtcmbcr 2% Marc|1 24
October28 APnl 28
November 18 Mag 26
December 16 June 23

www.AlmontDDA.com

2009-2010 DDA Board of Directors

Debra Schumacher—Vice Chairperson
Steve Schneider, Secretary
Carole Marsh, Treasurer
Michele Breen
Jim Henderson
Mary Ann Harmon
Mike Knapke
Diane Sadler
Frank Smith

Nancy Boxey, DDA Director
P.O. Box 226
134 N. Main Street
Almont, M1 48003
(810) 798-S125

134 N. Main Street

P.O. Box 226

Almont, MI 48003




